
TIME, TOUCH AND TECHNOLOGY 



Just as Uber has disrupted the taxi industry and 
Airbnb has impacted on the accommodation sector, 

retail is facing its own disruptions 
 







“If, as a brand, you aren’t putting energy into 
understanding Gen Z, you are losing an opportunity 
to anticipate the future of consumer behavior.”  
 

Deep Focus CMO Jamie Gutfreund 



Who are Gen Z? 

Gen Z is more than twice as likely to respond to 
advertising that features “real people” as opposed to 
celebrities. This fits right in with the study’s finding 
that Gen Z’s favorite website is YouTube.* 

*Marketwire statistics 



“Speed is the new currency, spend it wisely.”  
 

Mark Frain, MCN Chief Sales and Marketing Officer 



Time When things are the same, focus on being different – Time Wars 
  





“Giving customers what they want doesn’t have to be expensive, it 
needs to be relevant.”  

 
Sue Yasav, Research Insights Leader -  Synchrony Financial 



Each morning we connected for a yoga, boot camp, or run workout together!  

How do you connect with your customer? 





Physical retail will not disappear, it will just look different.  





 








