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CORRESPONDENCE ADDRESS

1. What beaches do for us.
2. Beaches are more than sand.

3. Killing the sandy goose that lays
the golden eqg.

4. Towards a brighter future for
beaches.

5. A vision: the SC as a global
Innovator I1n urban beach renewal
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An additional 3d. stamp must be affixed if this card is addressed to any place outside

the Commonwealth of Australia to which the rate for post cards is 1sd.

Beaches dominate
our coastline



L ife is a B e ac h in S E Q ueensland

S h ores

S andy B e aches

Length of exposed coastline betw een Fraser Island and N orth S tradbroke Island
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B uilding & S tre e tscape
F ore st

R ocky H eadland

R ocky S hore

S andy B e ach

E s tu ary

Natural Features

Marine 86%
Terrestrial 10%
Man-Made Structures 4%

Google

Classification of first 100 images in Google Image Search “Sunshine Coast Australia” (22 Aug 2016)
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- Beaches are

- 1rreplaceable
recreational
assets






CORRESPONDENCE

Beaches are
prime real
estate
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ADDRESS

To:

Economists,
Investors, People
wearing white
shores, Local
Councils, Real
Estate Sharks,
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P roperty P ric

D istance to S andy B each (km )

How far a property is from the beach
explains % of the variation in house prices!

Source: :
. realestate.com.au
realestate.com.au + Google Earth; Search: 23 Aug 2016, Sunshine Coast 0 Australia lives here
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Beaches are g
not mere POST CARD
piles of

sand, bu o,
Fcosyst e
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Parks & Wildlife






Estate

Coastal Managers
o DEVE 1 OPEFS
Real

To

ty

-
©
e
-
®
@

Q)
-
7y
=
Q.
=
-
0y

Iversi

)
—
QD
e
)
>
v
®
®
QD

Beach
biod

)

Nt
ML

A

NG

Dan




























" T
7

, gfl -

i\
W
"\







% /

) 4 1‘» A/ r."'
ﬂ,’é /I":'g"' : i
v.fa'.'l 2 1. 79, 47

"
T

A
44,‘;_;3"?.










*.













Avoild strip developments

Beaches are soft and move —
never burld close to beaches

Beaches are not roads
Small reserves do not work

Beaches gone to the dogs (and
foxes)
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Beach Ecosystems have

strong values for all
of us
















Environmentally
sensitive ways. to
manage beaches







ink bigger:
a regional focus for
true conservation
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== Beaches with 4WD vehicles
344 km (85%) |

== Urban a‘ﬁ; Peri-urban Beaches
42 km (10%)

'— Beaches with Some Meaningful
Conservation Management
20 km (5%)

tradbroke Island” 4

y O »
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Conservation Status of Beaches
in SE Queensland

No dogs Dogs

Urban 0 km 42 km
0% 10%

Parks + 4WDs 275 km 69 km
64% 16%

Conservation 8 km 12 km
2% 3%

Total length of exposed coastline from Fraser Island to North Stradbroke Island: 429 km
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Vision:

The Sunshine Coast

IS the global leader 1In
innovative beach and dune
renewal on urbanized
Coastlines.



ecosystem services
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surf-zone fishes effective reserves






