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PROTECTING THE DIVERSITY AND RICHNESS OF THE SUNSHINE COAST
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RULES OF THE THINK TANK SESSIONS
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OBJECTIVES FOR TODAY
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LEADERSHIP IS UNDER PRESSURE

Some thoughts from leadership publications . . .
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COMMUNITY ENGAGEMENT IS CHANGING

This week . . .
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TODAY’ FOCUS
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WHAT REPRESENTS EFFECTIVE PUBLIC

CONSULTATION & HOW IS IT WORKING IN SC

MS NARELLE McCARTHY
Sunshine Coast Environmental Council
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WHAT REPRESENTS EFFECTIVE PUBLIC

CONSULTATION & HOW IS IT WORKING IN SC

John Hare
Development Watch
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BENEFITS OF EFFECTIVE COMMUNITY

ENGAGEMENT TO REGIONAL COUNCILS

MR MATTHEW STEVENSON
Sunshine Coast Council

MS DEBRA BAMBROOK
Noosa Council
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“An ongoing dialogue with our community to identify

civic issues and opportunities, assist with planning
and inform decision making”

Sunshi[?e Coast

Counci

STRATEGIC POLICY

Sunshine Coast
COMMUNITY ENGAGEMENT H i

Council

Corporate Plan Reference:

Endorsed by Council on:

Policy Owner and Department: F R A M EWO R K

POLICY PURPOSE

Sunshine Coast
Council

To provide direction for Council's
DEFINITION

Council defines community engad
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Communities partnering with cou
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This policy applies to all facets
financial planning and our day to
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Case study — Sunshine Coast Planning Scheme 2014

« Comprehensive consultation

« Statement of Proposals —
sets the broad framework

« Roadshows, advertising,
iIndividual meetings, mail
outs, stakeholder meetings,
permanent staffed display,
website

« Approx 2,800 submissions
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Case study — Place Making Mooloolaba Master Plan

Engagement Activities

1. White-walling of
vision e-ideas

(Public &)e,u @ayf-' 2. Focus onkey areas: Surveyd

1. Chalk day visioning WOf’hdhOp * ‘the Wharf’ 1. Online

2. Street activation + ‘theHeart’ 2. Hard copy

3. Interoctive feedbock » ‘the Esplonode’ 3. Other submissions
4. Survey questionnaire and ‘the Southern Goteway’ (letters a- emails)

social media feedback

© g

2. Esplonade - Sat 19 5ep,
morning session

dessions

Key Results from the Phase 2 Survey

Question 1 (of 38) Question 3 (of 38) Question 4 (of 38) : 7 (of 38) uestion 18 } Question 23 {of 38 Question 31 (of 38)

Answers Answered: 084 Answered Answered: 9
Skipp Skipped: 122 Skipped: 13 Skipped:

Do you support the intent Do you support the vision of Do you support increasing Do you support the following key Do you support the Do you support the Do you support the
of the Draft Master Plan? the Draft Master Plan? parking provision within initiatives proposed to revitalise creation of @ new ‘heart’ following key initiotives revitalisation of Brisbane Rood
Moolooloba? the foreshore and create an for Mooloolabo thot would in the rewtolisation to promote the southern arrival
additional 40% of public provide an alternative of the Wharf site? experience into Moolooloba?
parkland with an enhanced experience to the waterfront

° Yes o Yes, | would support it if ... No 1km ocean walk experience? for visitors and locals?
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Benefits of effective community engagement

» Informed decision making:
- Local knowledge input

- Flesh out issues rather
than yes/no propositions

- Confidence for decision
makers

» Ownership
» Longevity




LEADERSHIP FOR THE GREATER GOOD

MS DEBRA BAMBROOK
Noosa Council
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LEADERSHIP FOR THE GREATER GOOD

DR SAM WILSON
The Swinburne Leadership Institute

Presentation not released at this stage
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BREAK FOR 5 MINS
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MEDIA’S RESPONSIBILITY IN FACTUALLY

INFORMING PUBLIC DEBATE

MS HELEN PERRY - Fresh PR (facilitator)

Ms Rosanna Natoli — University of Sunshine Coast
Ms Jenna Cairney - Sunshine Coast Daily
Ms Bianca Clare - ABC
Assoc. Prof. Leo Bowman - Queensland University Technology
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MEDIA’S RESPONSIBILITY IN FACTUALLY

INFORMING PUBLIC DEBATE

Role of media -

* INFORM communities - stories that distinguish between fact & opinion
* REPORT back on public opinion
* PROVOKE public discussion

e ALERT and mobilise communities

The following media speakers will cover —

* What journalists are trained
* How training translates in the operating environment

 Three perspectives - Print, radio and TV
Sunshine Coast
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MEDIA’S RESPONSIBILITY IN FACTUALLY

INFORMING PUBLIC DEBATE

MS ROSANNA NATOLI
Associate Lecturer in Journalism USC
Channel 7
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MEDIA’S RESPONSIBILITY IN FACTUALLY

INFORMING PUBLIC DEBATE

MS JENNA CAIRNEY
Editor Sunshine Coast Daily
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MEDIA’S RESPONSIBILITY IN FACTUALLY

INFORMING PUBLIC DEBATE

MS BIANCA CLARE
ABC Radio
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MEDIA’S RESPONSIBILITY IN FACTUALLY

INFORMING PUBLIC DEBATE

ASSOC. PROF. LEO BOWMAN
Head of Journalism Media and Communications
Queensland University of Technology
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WHAT THE MEDIA NEEDS FROM US

* Newsworthy stories that have ALL the information
* Clear pitch / angle
* Interviewee contact details
e Facts and figures to be references
e Relationships

* Regular updates
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WHAT NEEDS TO CHANGE?

MR NATHAN WILLIAMS
ARTICULOUS COMMUNICATIONS
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GENERAL DISCUSSION

QUESTIONS / NEXT STEP
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GET THE BASICS RIGHT

The message

Clear and to the point

Well structured

Addresses the contentious points
Supported by data / facts / evidence

Supported by references / sources

The speaker

Believable and genuine

Consistent and on topic

Able to explain any change of position
Able to go in to detail (depth)

No clichés or motherhood statements

Don’t withhold basic information
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Thank You
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